








Whether it was renovating school buildings, 
working with children with disabilities, 
planting trees, collecting garbage or donat-
ing blood, DHL employees across the world 
took advantage of this year’s Volunteer Day 
to contribute to their communities in a real 
and practical way. This is one more way DHL 
fosters its three corporate responsibility pil-
lars – GoTeach, GoGreen and GoHelp.

Held over a period of 11 days in September, 
DHL Volunteer Day 2010 attracted some 
30,000 employees, customers and business 

partners in a record 100 countries, with in-
dividuals generously volunteering their time 
for a variety of local community projects. 

“We are committed to giving back to the com-
munities in which we operate,” says Amadou 
Diallo, CEO, DHL Global Forwarding, Africa 
and South Asia Pacific. “DHL Volunteer Day 
has been an annual platform for our employ-
ees and business partners worldwide to par-
ticipate in activities under our corporate 
responsibility programs and we thank them 
for their continued efforts.”

The Carbon Disclosure Project (CDP) re-
cently singled out Deutsche Post DHL for 
particular praise for its transparency about 
its carbon footprint and its strategies to 
mitigate climate change. DPDHL was also 
highly rated by the FTSE4Good Global 
and Dow Jones Sustainability indices. 

The CDP indices monitor 2500 of the larg-
est companies according to their carbon re-	
porting and strategic and operational 	
approaches towards tackling climate change. 
Deutsche Post DHL came second in CDP’s 

Deutsche Post DHL received Europe’s first 
3.5-ton transporter with an electric engine 
at the International Automotive Show in 
Hanover this past September. Another nine 
vehicles will be deployed as of 2011 in parcel 
delivery at various locations in Germany, 
including Berlin, Bonn, Düsseldorf and 
Hamburg. DPDHL uses some 2700 vehicles 
that promote climate protection and reduce 
CO2 emissions and supports the further de-

velopment of electric vehicles for use in lo-
gistics. “Iveco has long made a name for it-
self in developing alternative engines. For 
over 20 years, the company has been testing 
and producing gas and hybrid vehicles. With 
its extensive transport network, Deutsche 
Post DHL is an ideal partner for testing the 
vehicles in an operational setting,” says 
John Venstra, Head of Sales and Marketing 
at Iveco Magirus AG.

Volunteering to Make a Difference

Europe’s first 3.5-ton electric  
transporter delivered to DHL

DPDHL ranks high in sustainability listings
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rankings, with 97 out of 100 possible points 
in the Carbon Disclosure Leadership Index. 
CDP also put DPDHL in the top 10% of its 
‘Carbon Performance Leadership Index.’ 

“The excellent rating by the CDP shows that 
we are on the right track with our GoGreen 
environmental protection program,” said 
Frank Appel, CEO of Deutsche Post DHL. 
“As the world’s leading logistics services pro-
vider we are constantly working to improve 
our efficiency, so that we can offer our custom-
ers the best sustainable logistics solutions.”

GoGreen wins international  
environmental prize

Deutsche Post DHL won third place in the in-
ternational environmental competition 
ÖkoGlobe (Eco Globe) 2010 in Cologne, 
Germany this past September. GoGreen, the 
Group’s environmental protection program, 
was honored in the category of mobility proj-
ects and vision. 

“The GoGreen program from Deutsche Post 
DHL is an integrated approach to improving 
energy efficiency in the logistics industry,” 
the jury declared. The jury added that the 

company has recognized the significance of 
climate protection and its own responsibility 
in this matter, thus benefiting the environ-
ment as well as humanity in general. 

The award underscores the high level of envi-
ronmental awareness at Deutsche Post DHL. 
“The fact that GoGreen won third place shows 
that we are on the right path to logistics that 
are more environmentally-friendly and even 
more efficient,” says Katharina Tomoff, Vice 
President of Deutsche Post DHL GoGreen.

Global

Representatives from MAN, Iveco 	
and Mercedes-Benz were on hand when 
Deutsche Post DHL recently tested and 
compared new 26-ton heavy trucks from 
these manufacturers. 

“The results will enable us to allow the 
fuel consumption and CO2 emissions 
of heavy trucks to have an even greater 
inf luence on procurement decisions 	
in the future,” explains Gerd-Dieter 
Benzing, Management Spokesperson 	

for Deutsche Post DHL Fleet.

The Deutsche Post DHL vehicle fleet con-
sists of some 73,900 vehicles and inter-
changeable containers in Germany alone, 
including about 51,300 operational vehi-
cles. In a fleet of this size, if the fuel con-
sumption per vehicle can be reduced by 
even the smallest amount, this will have 
a huge impact on the fleet-wide fuel con-
sumption. This means both cost savings and 
lower CO2 emissions in the environment.    

New vehicles offer increased sustainability
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